



16 Days of Activism campaign- 2019 


Theme
The 2019 Campaign will be observed under the Theme: Enough is enough:” 365 Days to end Gender Based violence and femicide” 

Rationale 
· The announcement of the Emergency Response Plan (ERP) by President Cyril Ramaphosa demonstrate the country’s committed to fast track and implement response programmes and interventions aimed at ending gender based violence. 
· It is not business as usual- Enough is enough imply the national intolerance to GBVF and determination to adequately respond to GBVF. Being the 21st year of 16 Days of Activism campaign, communication will thus center on updating the public on the progress and plans around implementation of the ERP, including 365 days. 
· Enough is enough! All sectors of the society are called into activism to no longer tolerate gender inequality and subsequent violence against women and children. 

Campaign Objectives 
· Mobilise activism against GBV and around partnerships in ending the scourge and working together towards achieving a South Africa/ Society with no GBVF.
· Educate on harmful effects of GBVF.
· Inform South Africans about progress towards National Strategic Plan on GBV and  implementation of the ERP.
· Facilitate access to enabling information and /services at prevention, response and care levels.


Key events will include: 
· The 16 Days campaign will be officially opened in Waterberg, Limpopo aligned to the launch of the Waterberg District Model by the President, Mr Cyril Ramaphosa on 25 November 2019. GBV being a multi-sectoral campaign that require an urgent and integrated implementation across all spheres will take a Khawuleza district service delivery model
CALL TO ACTION
FOR COMMUNITIES 
a. Be an activist against GBV in your homes, communities, work and positions:
· Challenge cultures and practices that perpetuate gender inequalities and consequent abuse of women and children at personal and societal level.
b. Play your part: 
· Reject and report abusers- Act and don’t look away! 
· Do not protect abusers, report them!
· [bookmark: _GoBack]Sign the Pledge Against Gender-Based Violence. Do not engage in abusive activities and become an abuser- Stop abuse.
· Challenge and denounce cultural practices that perpetuate gender inequalities 
· Be sensitive and supportive to GBV victims - share helpful information and support causes near you.
· Seek personal help to change harmful behaviors such as alcohol and substance abuse 
· Teach children values of gender equality 
· Protect children from exposure to violence and harmful content on internet and social media, including pornography, sexual solicitation 
· Develop policies that prevent and deal with gender based violence in your sector, workplace and communities.
· Organize targeted community outreach and dialogues on solution towards a gender equal society. 



FOR COMMUNICATORS 
a. Develop GBV campaigns related to the approved theme and the mandate of your respective department. The campaign should run throughout the duration of the 16 Days period, using the approved 16 Days artwork.
b. Implement campaign activities to contribute towards an integrated calendar of activities to mobilise news coverage. 
c. Communication activities to reflect progress and plans on the implementation of the emergency response plan of the country. (Assist with sustaining communication momentum by publicizing interventions being made by your respective departments to curb the scourge of GBV).

d. Develop and implement a media engagement plan which support your planned activities. Community media channels is strongly recommended. 
e. Use educational messages to inspire change/ influence behavior change towards the scourge of GBVF in South Africa at personal, community and societal levels.
f. Mobilise society to rally together to remove the scourge of gender-based violence by engaging in community activations and community dialogues around root causes of GBVF.

g. Partake in the social media campaign EnoughIsEnough” by sharing content under these official hashtags: #16DaysofActivism & #EnoughIsEnough

h. Share relevant content and products for 16 Days campaign toolkit – webpage will be developed.

Toolkit available: 
· Official 2019 16 days/365 campaign logo 
· Products such as leaflets, posters, emailers and online banners. 
· Approved awareness radio script for 16 Days. 
· Key messages
· Calendar of events 
